
SOCIAL MARKETING & SOCIAL MEDIA 
SIMILAR, BUT NOT THE SAME  

“Social marketing differs from other areas of marketing 
only with respect to the objectives of the marketer and his 
or her organization. Social marketing seeks to influence 
social behaviors not to benefit the marketer, but to benefit 
the target audience and the general society.”  
 
Philip Kotler & Alan Andreasen 



CORE DIFFERENCES  

Social Media   

- Social interaction among people in 
virtual networks (Facebook, Twitter, 
Linkedin, Instagram, Pinterest, etc) 

- Voluntary  

Social Marketing 

- Primary focus is social good 

- Integrating marketing concepts to 
influence behaviors 

- Separate from commercial 
marketing 



VALUE OF SOCIAL MARKETING 

•  Address social issues 
•  Meet social needs 
•  Garner support and awareness 
•  Encourage social change 
•  Thought leadership and expertise 
•  Public trust 
•  Building communities 
•  Engagement and conversation  



WHO ARE WE? 

We are the leader in policy advances for Texas kids. 
We are the bridge connecting children’s advocates to one another and to the state 

government. 

Social marketing helps us promote policies and values that benefit Texas children and our 
state.  



SOCIAL MARKETING 

WHY DO WE USE IT? 
•  Inform the public and children’s advocates about what state 

officials are doing related to kids’ issues. 
•  Inform state officials about what's happening with kids and 

what they should do to support them. 
•  Act as a resource on five areas of state policy: child 

protective services; juvenile justice; mental wellness; health 
and fitness; and early childhood education and opportunities. 

•  Provide ways for people to advocate and get involved.  
•  Grow our network of people who we can call upon to act. 
•  Emphasize that helping children through public policy is 

crucial to each individual child and our entire state in the long 
run. Helping all kids reach their full potential is not just the 
right thing to do; it’s the smart thing to do, too. 

Why Do We Use It? 



SOCIAL MARKETING TOOL #1 
HOW DO WE USE IT? 

WEBSITE 
Our website has several social marketing purposes. Its main aim is to act as a 

landing place  
of resources on children’s issues in Texas: 

 
• Informational resource on policy issues related to children. 

•  Articles and op-eds 
•  Reports 
•  Lege agendas and recaps 
•  Specific webpages devoted to our different issue areas 

• Advocacy resource on how Texans can get involved. 
•  Sign- ups for our email lists  
•  Staff contacts 
•  Toolkits 
•  “Speak for Children” Online Advocacy Center 
•  Links to our social media platforms 

• Values resource to reinforce our vision for children in Texas. 

  



HOW DO WE USE IT? 

Values: Issue area webpage 

Resource: 
Reports 
webpage 

Get Involved: Coalition webpage 

Resources: Reports webpage 



SOCIAL MARKETING TOOL #2 

HOW DO WE USE IT? 

EMAIL 
Our email system has several social marketing goals. Its main aim is to 
provide recipients with opportunities to get informed and involved with 

children’s issues that matter to them: 
 

•  Share the work we’ve been doing on behalf of Texas kids 
•  Share policy updates 
•  Share any new content we've added to our website 
•  Share upcoming ways to speak out for kids (i.e. hearings, 

meetings, surveys, how to contact legislators, etc.) 
•  Provide social media sharing and donating buttons. 

  



HOW DO WE USE IT? 

Emails services like Emma and 
Constant Contact allow users to 
easily build professional looking 
email newsletters and track metrics  



SOCIAL MARKETING TOOL #3 

SOCIAL MEDIA 
 

Our social media platforms have several social marketing purposes. Their main aim is to allow us to 
inform, connect, and engage with a variety of audiences and make sure we’re part of the online 
dialogue about  
Texas kids. 

Twitter 
•  Share everything we put on our website and most of what we shared in our email 

newsletters 
•  Share and comment on timely developments (e.g. live tweet hearings) 
•  Share articles and resource about our issue areas 
•  Connect and engage with people (elected officials, reporters, national and local 

organizations, helpful consumers we want to publicly acknowledge) by using userhandles, 
hashtags, and notifications 

 
  

You can use free online services like 
www.hootsuite.com to schedule 
tweets ahead of time.   



SOCIAL MARKETING TOOL #3 

SOCIAL MEDIA 
Facebook 

•  Share the work we’ve been doing on behalf of Texas 
kids, most content pulled from our website.  

•  Create a space where people can voice their opinions on 
children’s issues that matter to them 

•  Share resources related to children’s policy issues 
 

  



KEY TAKEAWAYS 
 IT’S  ALL  ABOUT  INTEGRATION 
 

All the different pieces of social marketing should be cohesive, 
consistent, and integrated. You don’t have to create entirely new 

content for each piece of the puzzle. 
 
  Website 

Use hashtags #MentalHealth #TexasKids 
#TXLege to share information and engage 
followers and potential followers. Post various 
different tweets to see what works best (e.g. 
questions, quotes, titles, etc.) 

Blog post on our website.  Also cross-posted it on 
the LiveMom.com website. 

Website Twitter 

CASE STUDY: Mental well-being in schools 
How Josette helped pass policy that will improve training and access to mental well-being resources in 

Texas schools 



IT’S  ALL  ABOUT  INTEGRATION 
 

Audiences may differ, and language and presentation may have to consequently be tweaked, but 
overall content and messaging remains consistent. 

 
CASE STUDY: Mental Well-being in Schools 

  
Facebook Email 

Share images and links related to the issue. Provide people with an 
opportunity to share and voice their opinions. Share images and links related to the issue. Share both 

content we produced and other pertinent info. 



VISUALS  ARE  KEY  

Kid Photos Staff Photos 

Image with Text Overlay 

 
Images can refer to photos, charts, infographics, quotes presented as images. 

They can help present information in a more personable, eye-catching, and 
compelling way. 

Staff Photos Quotes Kid Photos Image with Text 

KEY TAKEAWAYS 

Use free online resources like 
www.picmonkey.com to put text on pictures. 



KEY TAKEAWAYS 
 BE PERSONAL 

 
People often respond better to email blasts, 
tweets, and blog posts when it's written in the 
voice of a real person and that real person is 
identified. The content can also be personal 
(e.g. a first-person account of an experience 
at work). 
 
 

 
  

TRACK METRICS 
 

It’s crucial to measure and monitor the 
results of your social marketing efforts. 
You don’t want to be talking to an empty 
room! Using tools like Google Analytics, 
email metrics, and Facebook Insights 
allows you to see what’s working and not 
working. How many people view a 
webpage per month? How many people 
clicked on a link in an email? How many 
people shared a Facebook post or 
retweeted a tweet? These are all good 
examples of metrics to monitor. 

  

First person blog post from a staff member about her 
visit to a juvenile correctional facility. 

Some Facebook metrics that allow you to view 
audience engagement for different posts. 



SOCIAL MARKETING 

Connect with us! 
www.txchildren.org 

www.twitter.com/putkids1st 
wwww.facebook.com/texanscare 

 
Questions? 

Feel free to email me: lmoskowitz@txchildren.org 
 

Thank you! 
 
 
 
 


